Ed Northup, President of CooperVision Asia Pacific, global contact lens manufacturer

For Koreans, a less dehydrated lens is ideal
In Korea, CooperVision, a contact lens brand, is not widely known. This is partly because the
Korean contact lens market is dominated by ACUVUE and B+L with their heavy marketing. But,
it's also because most Koreans' wear lens preference leans toward fashion needs or an alternative
to eyeglasses. CooperVision is recognized for its specialty lenses.
However, CooperVision is one of the top three global contact lens manufacturers, having
produced 17% of the total contact lenses sold in 2011.
“Korea is the fastest growing market among Asian countries and we are going to aggressively
invest in the market to increase both brand awareness and sales revenue,” said Ed Northup,
President of CooperVision Asia Pacific, who visited Korea to investigate the market opportunities.
He also revealed his ambition to lead the market with specialized products in which CooperVision
has its core competency. CooperVision contributed 28.5% of the global toric lens market in Q1
2012, making it the number one player in the segment.
Mr. Northup emphasized, “The very core technology with toric lenses is how to stabilize them in
the right position in the eyes. Toric lenses tend to be out-positioned each time a lens wearer
blinks. Therefore, stabilizing the lens at the right position is critical for vision correction. Our toric
product shows superior performance in every different eye condition of each person.”
Proclear is another flagship model of CooperVision. Proclear provides a full range of lenses that
fulfills vision correction needs at different stages of life from sphere to multifocal.
The most common complaint for contact lenses is dryness. It is even worse when it comes to
disposable contact lenses as most people wear lenses more than 10 hours a day, sometimes
resulting in dry eye. Proclear is made of a material that is similar to human body cell structure,
which causes less discomfort and has more water content. This means it will be less dehydrated.
Northup highlighted, “Proclear is the only contact lens with U.S. FDA approval on its claim that
may provide improved comfort for contact lens wearers who experience mild discomfort or
symptoms related to dryness during lens wear. This product is especially good for Korean people
who use lots of electronic devices such as smartphones or computers for a long time.”
CooperVision is going to test some new products in Korea, which reached up to KRW 300 billion
market in retail value last year and grows 12% every year. The disposable lens segment grows
even faster, showing 25% of annual growth.
He said, “We are launching LRE with advanced technology next year in Korea first before other
countries, and I’ll secure more resources from global HQ to support the Korean market.”

