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By electronic submission 

July 29, 2019 

Federal Trade Commission 
Office of the Secretary 
600 Pennsylvania A venue NW 
Suite CC-5610 (Annex B) 
Washington, DC 20580 

Re: Supplemental Notice of Proposed Rulemaking Concerning the Contact Lens Rule, 

16 CFR Part 315, Project No. R5 l l 995 (the "Proposed Rule") 1 

Dear Acting Secretary Tabor: 

These comments are submitted on behalf of CooperVision, Inc. ("CooperVision"), which 

manufactures, distributes and sells contact lenses throughout the United States and many other 

countries. CooperVision has previously submitted comments in response to the Federal Trade 

Commission's (the "Commission" or the "FTC") initial request for comments2
, as well as 

comments to the Notice of Proposed Rulemaking3. In addition, CooperVision participated in the 

Commission's public workshop on the Contact Lens Rule and the Evolving Contact Lens 

Marketplace on March 7, 20184 (and, on April 6, 2018, provided supplemental comments in 

connection with the workshop5). This letter supplements our previous comments, which are 

incorporated herein. 

Introduction 

The Contact Lens Rule6 (the "Rule") has helped to promote competition, increase options for 

consumers and lower prices, leading to a more competitive contact lens market in the United 

1 84 Fed. Reg. 24664 et seq. (May 28, 2019). 
2 80 Fed. Reg. 53272 et seq. (September 3, 2015) (TTC September 2015 Request for Comments); 
https://www.ftc.gov/systern/files/documents/public _ comments/2015/10/00591-99422. pdf. 
3 Notice of Proposed Rulemaking, 81 FR 88526 (Dec. 7, 2016); 
https://www.ftc.gov/system/files/documents/public _ comments/2017/01/03841-138572.pdf. 
4 Public Workshop Examining Contact Lens Marketplace and Analyzing Proposed Changes to the Contact Lens 
Rule, 82 FR 57889 (Dec. 8, 2017). 
5 https://www.ftc.gov/system/files/documents/public _ comments/2018/04/03077-146878.pdf. 
6 16 CFR part 315; 69 Fed. Reg. 40482 et seq. (July 2, 2004). 
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concerning use of that technology - along with the Commission's proposals regarding lens 

substitution - certainly helps address some of the more troubling issues. 

With respect to the proposed "option to repeat", it remains unclear whether the requirement is 

intended merely to create a mechanism to repeat the message or to provide an opportunity for the 

eye care professional to respond, especially when the call has incorrect infonnation. Having an 

option to repeat without some ability for the eye care professional to respond limits the ability to 

correct information that is important for the patient's eye health or that could present improper 

substitution of lenses. As such, FTC should not only require an option to repeat the message, but 

also require sellers to provide the means for the prescriber to immediately disrupt an automatic 

call in order to connect with a live person and provide correct information (for example, "press 'I' 

to speak with a representative"). 

Additionally, CooperVision urges the Commission to publish guidance regarding how it intends 

to interpret and enforce these provisions. 

Conclusion 

We appreciate the Commission's diligent efforts in rev1ewmg the Rule and considering 

improvements to help modernize how contact lenses are prescribed and sold. CooperVision 

stresses the need to adopt an approach that protects competition while protecting patients' safe use 

of contact lenses and ensures that they have good wearing experiences. Ultimately, giving the 

interests of patients -their wearing experiences and eye health- the highest priority represents the 

best way for addressing the competing interests the Rule must address. 




